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Newsletter assignment. 54: 2: 20-21: June, 1991 

Oral communication, in marketing research course. 54: 3: 
78-82: September, 1991 

Persuasion, ERIC citations. 54: 1: 52-53: March, 1991 

Persuasion, in business writing. 54: 1: 3-6: March, 1991 

Persuasion, in business writing. 54: 1: 7-12: March, 1991 
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Persuasion using numerical data. 54: 54: 1: 13-16: March, 1991 

Persuasive letter, assignment for. 54: 1: 28-29: March 1991. 

Pretests, for English and spelling. 54: 4: 11-18: December, 1991 

Problem-solving, strategies in classroom. 54: 4: 55-59: Decem- 
ber, 1991 

Readability, in textbooks. 54: 4: 48-54: December, 1991 

Readability, theory and practice. 54: 4: 46-47: December, 1991 

Report writing, a community-based approach. 54: 1: 43-51: 
March, 1991 

Report writing, generating topics for. 54: 1: 29: March, 1991 

Report writing, problem and purpose statements in. 54: 1: 
30-37: March, 1991 

Research, in the classroom. 54: 4: 73-75: December, 1991 

Resignation letters, how to write. 54: 3: 66-67: September, 1991 

— perceptions by recruiters. 54: 3: 18-23: September, 
1991 

Resumes, student handout for. 54: 4: 76-79: December, 1991 

Resumes, using visual theory in. 54: 3: 97-99: September, 1991 

Speaking, skills to improve. 54: 3: 67-68: September, 1991 

Style analyzers, in business communication. 54: 2: 35-37: June, 
1991 

Technical definitions, teaching. 54: 2: 16-18: June, 1991 

Technical writing, collaboration in. 54: 2: 11-15: June, 1991 

Technical writing, relation to business communication. 54:2: 
6-10: June, 1991 

Technical writing, rhetorical foundations. 54: 2: 3-5: June, 1991 

— and business communication. 54: 2: 55-57: June, 
1991 

Thinking styles, in writing group. 54: 1: 17-20: March, 1991 

Usage errors, students’ reactions to. 54: 4: 27-30: December, 
1991 

Words, misused, similar 75. 54: 4: 19-25: December, 1991 

Writing, improvement. 54: 4: 8-10: December, i391 

Writing, for small groups. 54: 4: 36-38: December 1991. 

Word processing, in business communication. 54: 2: 29-31: 
June, 1991 


REVIEWS INDEX 


Brett, P./ Writing for results: A resume workbook / Wadsworth, 
1990. 54: 1: 57: March, 1991. Joan Marie Gaulard. 

Council of Communication Managment, & TPF&C / Case 
studies in organizational communication:2 / Towers Perrin 
Company, 1989. 54: 2: 59: June, 1991. Meada Gibbs. 

Gibson, J.W. & R.M. Hodgetts/Business communciation: Skills 
and strategies / Harper & Row, 1990. 54: 1: 58: March, 1991. 
Terry White. 

Hamilton, C. / Communicating for results (3rd ed.) / Belmont, 
CA: Wadsworth, 1990. 54: 1: 56: March, 1991. G. Douglas 
Meyers. 

Holcombe, M.W. & J.K. Stein / Presentations for decision 
makers (2nd ed.)/ New York: Van Nostrand Reinhold, 1990. 
54: 2: 58: June, 1991. Martha A. Nord. 

Jacobi, E., & G.J. Christensen / On-the-job communications for 
business, the profession, government, and industry / Pren- 
tice-Hall, 1990. 54: 1:57: March, 1991. Joan Marie Gaulard. 

Johnsson, H. / Professional communications-for a change / 
Prentice Hall International, 1990. 54: 2: 59: June, 1991. 
Jennie R. Needleman. 

Piotrowski, M.V./ Effective business writing/ Harper and Row. 
54: 1:56: March, 1991. Mason Cooley. 
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Reference Software /Grammatik IV / Wang Laboratories: San Rubin, R.B., AM. Rubin, & LJ. Piele / Communication re- 
Francisco, CA. 54: 2: 61: June, 1991. Carolena L. Lyons- search: Strategies and sources (2nd ed.) / Belmont, CA: 
Smith. Wadsworth, 1990. 54: 1: 54: March, 1991. Bruce W. Speck. 


ABC OUTSTANDING TEACHING AWARD 


Nominations are being solicited for the 1992 ABC Outstanding Teaching Award. The nomina- 
tion deadline is July 15, 1992. 


The purpose of this award is to recognize, encourage, and reward excellence in teaching 
business communication. The award recipient will receive a certificate and $500 at the 1992 
ABC Annual Meeting in New Orleans. 


Selection Criteria 


Significant contribution to business communication teaching methodology and 
concepts from 1989-1991; 

Current teaching or training experience in business communication or related 
courses; 

Positive student/participant and peer/administrative evaluations; and 
Conference presentations, research record, publications (must include articles in 
The Bulletin and/or The Journal of Business Communication related to teaching 
business communication). 


Nomination Procedures 


Applicants must be current members of the ABC, and they must be nominated by an ABC 
member (applicants may nominate themselves). Applicants must apply to the Chair of the 
Selection Committee who will mail them an official application form. 


The application package should be presented in the following order: (1) A description of the 
nominee’s research and its significance to teaching business communication (include 2-3 
recent publications or abstracts); (2) nominee’s teaching philosophy or course syllabus; (3) 
nominee’s resume (limited to 3 pages); and (4) evidence of positive teaching evaluations 
(limited to 6 pages).The application package must not exceed 30 pages. 


ABC Teaching Methodology and Concepts Committee members will independently review 
the credentials of each nominee. Members of this committee are ineligible to receive the award 
or to make a nomination. 


Please contact Betty L. Johnson at the following address who will mail an official application 
form to the nominees. 


Betty S. Johnson, Chair 
ABC Teaching Methodology and Concepts Committee 
Stephen F. Austin State University 
P. O. Box 13060 
SFA Station 
Nacogdoches, TX 75962-3060 
Phone: (409) 568-3103; FAX: (409) 568-1447 








